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Abstract

This research is An objective of this research was to study the personal factors and marketing
mix factors affecting purchasing decisions to pay for smart watch for kids on Facebook. Data was
gathered from 400 samples who purchased products and smart watch for kids via Facebook. The data
were analyzed by descriptive statistic, t—test statistic (t-test for Independent Sample), One-way ANOVA
(F-test) and Comparative analysis by pair (LSD) at the statistical significance level 0.05

The result found most of samples are male, age between 25-34 years, bachelor degree
education. Most positions are staff/officer. The average income over 40,000 baht per month and live in
Bangkok metropolitan region. Marketing Mix (7P) was totally good level. The highest mean score is
price factor (4.72), place factor (4.55), promotion factor (4.44), product factor (4.26), Physical Evidence
factor (3.52), process factor (2.77) and people factor (2.76), respectively. It was found that the
difference of personal factors do not have any effect on customer buying decision and marketing mix
factors influence the decision to buy smart watch for kids via online (Facebook), with 3 sides price
factor (sig = .004), place factor (sig = .029) and people factor (sig = .006) at the statistical significant
level of .05.

This findings suggest that the seller of Smart Watch for Kids on facebook should have multiple
distribution channels, net price, multiple payment method also make cards and coupon to customer. In
the next research, data should from sample who purchased products and smart watch for kids via

Facebook.

Keywords: Marketing mix; Purchase Decision; Smart Watch for Kids; Facebook
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