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Abstract

This research aims to 1) to study the factors The demographic characteristics that affect
behavior Purchasing energy drinks among working age people in Samut Prakan Province and 2) to study
factors Marketing mix Affecting the purchasing behavior of energy drinks among working age people in
Samut Prakan Province, Quantitative Research, by using Survey Research methods and conducting
questionnaires. It is a tool used to collect information from working people. In Samut Prakan Province,
who had experience drinking energy drinks, 400 people analyzed data with descriptive statistics such as
frequency, percentage, mean and standard deviation. Inferential statistics were analyzed by using t-test,
one-way analysis of variance, and multiple regression analysis, with statistical significance at the level
.05.

The study found that most of the respondents were male. Age between 38 - 47 years old, single
status, bachelor's degree. Respondents give priority. With the energy drink marketing mix at a high level
at different educational levels, purchasing behavior of energy drinks was different. The factors of
marketing mix influenced the purchasing behavior of energy drinks among working age people in Samut
Prakan Province, namely price, distribution channel, And marketing promotion aspects With statistical
significance at the .05 level.

Suggestions based on research results Energy drink distributors should build their brands to be
famous and known set a selling price that is suitable for quality and quantity. And there should be social
support activities such as scholarship distribution and there should be regular advertising through

various media. The next research should study other factors affecting the purchasing behavior of



energy drinks among working-age people such as integrated marketing communication factors ,

Lifestyle , etc.

Keywords: marketing mix; energy drink; working people
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