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ABSTRACT

This research aimed to study customer satisfaction in silver jewelry products for or the new product
group of Jewelry manufacturer, Company A, in Bangkok, during the COVID 19 situation, the research
tool was an online questionnaire, collecting data from a customer group of 401 people. The statistics used
in the research were frequency (frequency), percentage, percentage), mean ()_(), standard deviation (SD),

t- test. F-test (One way ANOWA) and the LSD comparison test.

The results showed that the respondents were female, 81.8 percent and male 18.2 percent , aged 31-
40 years, the most 61.1 percent, and the status was single, 57.6 percent, the highest degree of bachelor's
degree. 62.2%. Occupation private company the most 69.6% and average monthly income is more than
50,000 baht, the most 34.4%. The results of the hypothesis testing revealed that the personal factors in
education level The effect on product satisfaction in terms of price of products and perceived brand value
was statistically significant at 0.05 level . As for personal factors in terms of average monthly income, the
effect on product satisfaction in The price of the product, Product quality and the perceived value of the

brand was statistically significant at level 0.05.



The researcher expects that the benefits that will be obtained from this study, entrepreneurs will
know the factors affecting consumers' satisfaction in purchasing silver jewelry such as the variety of
product Price of the product quality and including the consumers value can perceive .In order to define
marketing strategies in accordance with consumer needs. And create maximum satisfaction for consumers.
recommendations for the next study, entrepreneurs should study the changing consumer behavior on

purchasing silver jewelry after the COVID-19 situation is resolved.

Keywords : product satisfaction, customers in Bangkok,; new products ;COVID 19; silver jewelry
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