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Abstract

The purpose of this research was to (1) To study the marketing mix affects to consumer
buying decision of Air conditioner Hompro Ayutthaya (2) To compared the marketing mix affects
to consumer buying decision of Air conditioner in Hompro Ayutthaya. The sample group used in
this research was the population in Ayutthaya who consumed 400 Air conditioner using
questionnaires as a tool for data collection. The statistics used in the descriptive analysis are
frequency, percentage, mean and standard deviation. The hypothesis test is used to compare
the test statistics using the t-test to test the hypothesis with one-way ANOVA. If differences are
found, they are compared on a pair basis. By using Scheffé methods and using multiple

regression statistics. Statistically significant level of 0.05

The results of hypothesis testing showed that the marketing mix affects to consumer
buying decision of Air conditioner in Hompro Ayutthaya with sex, age, status and average
monthly income make the decision to consume Air conditioner differently. Consumers are age

and average monthly income were statistically significant at the level 0.05

The most of level of the marketing mix affects to consumer buying decision of Air

conditioner in Hompro Ayutthaya is place followed by price, promotion and product respectively.

Keyword: Marketing Mix; Consumer buying decision of Air conditioner in Hompro Ayutthaya
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