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Abstract

This research The objective of (1) online food ordering behavior of consumers in Bangkok during
the post-peak condition of the COVID-19 crisis (2) was to study the importance of marketing mix factors to
food ordering through Online system of consumers in Bangkok during the COVID-19 crisis (3) to study the
relationship of personal factors and online food ordering behavior of consumers in Bangkok during the
COVID-19 crisis (4) to A comparative study of the level of importance of the online food ordering mix,
classified by personal factors. By gender, age, occupation and average income per From a sample of 385
people, the research tool was a questionnaire type rating scale (Rating scale) 5 levels. The statistics used
in the analysis were frequency distribution, percentage, mean (L), standard deviation. T-test and analysis
of one-way ANOVA, multiple linear regression analysis

The study found that the factors of gender, occupation age were greater than the significance level
of 0.05, meaning that gender, occupation age did not correlate with food type, quantity, frequency of online
food ordering. Including distribution channels Reasons for ordering online Or to buy for anyone of the
consumer, significantly at 0.05, but at the same time The average income of the consumer was found to
be less than the significance level of 0.05, meaning that the average income of the consumer was related
to the type of food, quantity ordered each time. Buying frequency per week And the amount paid for each

purchase Significantly at 0.05
Keywords ; Behavior,Marketing Mix
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