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Abstract

The objective of this independent is to the study the different of personal characteristics affect to Honda brand
motorcycle buying decision and the relationship between employee loyalty and Honda brand motorcycle buying
decision for staff of Thai Honda Manufacturing Co., Ltd

Research Methodology: by collected closed-ended survey 360 questionnaires from the permanent

employee in Thai Honda Manufacturing Co., Ltd who bought motorcycles. In addition, data were statistically



analyzed using percentage, mean and standard deviation. Inferential statistics methods on t-test, one-way
ANOVA (F-test) and Pearson product-moment correlation coefficient.

Research findings were as follows the most of respondents are male with bachelor's degree, salary
around 10,001 — 30,000 baht per month, 4-6 years’ experience and staff position.

Mostly overall sample has comments about the loyalty affect to Honda brand motorcycle buying decision in
high level. When considering each aspect, it was found that the most was behavioral aspect followed by affective
aspect and cognitive aspect.

The results of hypothesis testing showed that the different of personal characteristics includes sex,
education, salary and position affecting to Honda brand motorcycle buying decision had significant differences
at the 0.05 level. In the meanwhile, the years’ experience wasn't significantly different and the another one
results of hypothesis testing showed that the relationship between employee loyalty and Honda brand
motorcycle buying decision were related
at the statistic level of 0.01 due to employee engagement that would motivate employee highly dedicated to
work, willing to support compony, wanted to be a part of compony cause to the positive behavior as decide to
buy Honda brand motorcycle which is company’s product

Keywords: Personal Characteristics, Employee Loyalty, Buying Decision, Motorcycle
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