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Abstract

This research is aimed to study about factors influencing acceptance process of food innovation product of
consumers in Bangkok Metropolitan Region. There are various factors that are the demographic factors, the information
channels and the innovative characteristics that influencing acceptance process of food innovation product of
consumers. Two main statistical methods are used in data analysis: descriptive statistics, which summarize data from a
sample and using indexes such as percentage, mean, and standard deviation. The means of collecting data are
questionnaires which the sample size are 400 consumers in Bangkok Metropolitan Region. Most of samples are female,
aged between 25 and 30 years old, graduated with a bachelor's degree, private company employees, earning monthly
income between 20,001 and 30,000 bath, related to the agriculture business and food industry and received information
from Facebook. For innovation features of relative advantage, complexity and observability, the respondents had
opinions at the good level however compatibility and trialability they had opinions at moderate levels. For acceptance
process of food innovation product at the stage of knowledge, persuasion decision and implementation they had opinion
at good levels however the stage of confirmation they had opinion at moderate levels. The statistical methods are used
in data analysis: hypothesis testing are t-test, one-way ANOVA, Least Significant Difference: LSD and Multiple
Regression Analysis. The difference in gender influences acceptance process of food innovation product at the
implementation stage differently and the difference in occupation influences acceptance process of food innovation
product at the knowledge stage differently. Innovation features relate to acceptance process of food innovation product
of consumers in Bangkok Metropolitan Region with significance of 0.05 levels.

Keyword: food innovation product, acceptance process
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